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Slide 4 shows the agenda for today’s presentation. 
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Slide 5 sets out the highlights of the FY2019 Third Quarter Results. 

Revenue increased by 3% from the previous year to 459.5 billion yen.  At constant 
exchange rates, the increase was 6%.  The Group benefitted from stable conditions in 
most of its markets, excluding the European Automotive markets where the 
conditions slowed down rapidly during the third quarter. 

Trading profit of 27.2 billion yen was similar to the previous year, as the profitability 
growth was affected by the rapid slowdown in European Automotive markets, 

increase in energy-related input costs and deterioration in the value of South 
American currencies. 

Profit before taxation of 17.1 billion yen showed a significant year-on-year 
improvement resulting from reduced net finance costs and solid operating 
performance of Cebrace, the Group’s joint venture in Brazil.  In addition, a gain 
recognized in Cebrace related to sales tax overpaid in previous years contributed to 
the improvement. 

Taxation decreased significantly, as the tax adjustment regarding the US tax rate 
change arising in the previous year did not recur. 

As result, the profit attributable to owners of the parent improved by 12.2 billion yen 
to 10.5 billion yen. 

Affected by the seasonality of working capital movements, free cash outflow was 
18.3 billion yen.  As seen in the previous years, we are expecting this to improve with  
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a cash generating trend towards the end of this fiscal year. 
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Slide 7 lays out the analysis of year-on-year trading profit movement. 

FX impact is negative mainly due to the  declining value of South American 
currencies, especially Argentine peso, including the impact of hyper-inflation 
accounting. 

Increases in volumes and improvements in product mix were seen in almost all of 
our businesses and regions. 

Prices have generally remained stable across most of our businesses. 

Input cost is affected mainly by an increase in energy costs. During Q3, higher natural 
gas prices in Europe and oil prices in Asia affected our trading profits. Logistics and 
raw materials costs also increased from the previous year. 

The cost savings and other column is negative, due to various factors such as labour 
and other cost increases, production cost increase in certain regions, the effect of a 
float repair in Germany, and last year’s one-off gains which did not recur in this fiscal 
year.   

As result, sales volume and mix improvement partly have offset by increases in 
energy-related input costs. 
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Slide 8 sets out the Group’s Financial Key Performance Indicators. 

From the left, the first column shows the results of the third quarter last year, the 
second column is the results of this quarter, and the third column shows last year’s 
full-year results. 

Affected by the seasonal working capital movement, net debt was similar to the 
previous year at 336.8 billion yen. As seen in the previous year, this is expected to 
improve towards the end of the year. 
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Slide 9 shows the proportion of sales generated by each of the Group’s 
business segments.   

40 percent of the Group’s sales are in Europe, 33 percent in Asia including 
Japan and 27 percent in Americas. 
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Turning to slide 10, I will discuss the results of each of the Group’s 
businesses.  In this slide, we can see the performance of the Group’s 
Architectural businesses. 
The revenue in our Architectural business increased by 4% from the previous 
year to 186.7 billion yen, but due to the increase in input costs and 
translational impact of weakening South American currencies, the profit 
decreased by 2.1 billion yen to 18.4 billion yen. 
In Europe, revenues increased, supported by robust demand and improved 
volumes and prices, but the profit decreased due to increased energy-related 
input costs  and effect of a float repair in Germany earlier in the year. 
In Asia, while affected by increased input cost, performance in Japan 
improved due to increased volumes.  In South East Asia, increased Solar 
volumes contributed to profit, while enhanced competitor capacity has 
brought increased competition into the architectural glass markets. 
In North America, revenues improved with robust market demand, in addition 
to the effect of restarting the Ottawa facility. On the other hand, profit was 
reduced due to temporary production cost increases. South American markets 
remain robust and recorded improved local currency revenues and profits. 
However, affected by hyperinflationary accounting adjustments, revenues and 
profits translated in Japanese yen decreased.  
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Slide 11 is the Group’s Automotive businesses. 

Automotive businesses recorded a revenue of 235.0 billion yen, which is an 
increase of 3% from the previous year. Profit increased by 20% to 9.1 billion 
yen. The Group’s revenue and profits benefitted from stable market 
conditions, except for Europe where the markets suddenly slowed down.  

In Europe, despite softened market conditions in the third quarter after the 
implementation of WLTP measures in September 2019 and decline in exports 
of luxury vehicles to China, the Group’s revenue and profit increased due to 
the improvements earlier in the year. 

In Asia, production and shipment in Japan was stable during the third 
quarter, which was affected by the interruptions to the automotive supply 
chain arising from natural disasters in the first half of the year.  In AGR 
business, volumes increased across the region, contributing to the improved 
profitability. 

In the Americas, profitability in North America was stable due to a good level 
of volume and improved performance in AGR business.  In South America, 
business performance also improved as Brazilian volumes continue to recover, 
but was affected by weakening Brazilian Real and Argentine Peso. The impact 
of hyperinflation accounting is much less material for the Automotive 
business. 
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Turning to Slide 12, Technical Glass. 
Revenues remained at the same level as the previous year at 36.7 billion yen. 
Profits improved by 31% to 6.4 billion yen, as businesses demonstrated solid 
performance and Display’s improved cost base contributed to the profit 
growth. 
Display’s results benefitted from higher sales and a lower cost base after the 
improvement actions taken in the previous year. 
Demand for the components used in multi-function printers continues to be 
firm. 
There are signs of softened demand for glass cord used in engine timing 
belts.  
Sales volume of MetashineTM increased, as demand for automotive paint and 
cosmetics applications was strong. 
Battery separator markets showed some signs of slow-down in Asia but in 
Japan the automotive applications were robust. 
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Please move on to slide 13 “Revision of FY2019 Annual Forecast”. 

You can see the chart which is based on our usual income statement 
format.  From the left, the first column shows the last year’s full-year 
results, the second shows the original FY2019 full-year forecast and 
the third is the revised FY2019 full-year forecast. 

In our latest FY2019 full-year forecast, revenue is now 620.0 billion 
yen which was reduced by 10.0 billion from the original forecast.  
Trading profit is now 39.0 billion yen, which was also reduced by 4.0 
billion yen.  The revised forecast revenue and trading profit are still 
above the last year’s results. 

Original forecast of profit attributable to owners of the parents is 
maintained, as the Group expects to see reductions in exceptional 
costs and net finance costs, and improvements in the share of joint 
ventures and associates’ profits. 

I will explain a bit more in details about the revision of the trading 
profit forecast in the next slide. 
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Turning to slide 14. 
The Group expects the markets to be stable for the rest of the year, but the 
trading profit forecast has been revised to reflect factors such as the sudden 
slow-down of European Automotive glass markets during the third quarter, 
continuingly depreciated South American currencies (although this is 
becoming more stable), and increase in input costs. 
Technical Glass SBU is expected to maintain its solid performance, but the 
results of Architectural and Automotive SBUs are expected to fall below the 
original forecast. Except for some markets, Architectural markets are 
expected to be stable generally, but will be affected by the increases in input 
costs and the impact of hyperinflationary accounting in South America.  In 
Automotive, AGR businesses will continue to perform well, but the OE 
businesses will be affected by the slow-down of the European markets.  
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Slide 15 is the summary of today’s presentation. 
The improvement in Group’s revenue reflects the stable conditions of its 
markets, except for the European automotive markets which experienced a 
sudden slow-down. 
Trading profit remained at the same level as the previous year, as result of 
increase in energy-related input costs and impact of weakened South 
American currencies. 
Profit attributable to owners of the parent improved significantly from the 
previous year, due to reduction in net finance costs, an improvement in the 
share of joint ventures and associates profits which includes an one-off gain, 
and the non-recurrence of last year’s one-off tax charge. 
Reflecting the latest market conditions, the Group revised downwards its 
revenue and trading profit forecast, but it is maintaining its original net profit 
forecast.  The revised trading profit and net profit forecasts are above the 
previous year’s results. 
As the Group aims for the six consecutive years of trading profit growth, we 
will continue to drive the VA shift, efficiency improvement and cost reduction, 
including introduction of new cost reduction initiatives to reinforce the drive. 
Thank you very much, and we now would like to move to Q & A. 
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